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Paper Presentation Proposals/Abstracts 
 

Student (Pages 1- 28) Total 26 presentations 
 
 
Benjamin Thompson  
Project Chair/Supervisor: Dr. Jonathan Williamson, Political Science Honors Committee 
Members: - Dr. Caroline Payne, Political Science – Dr. Mehrdad Madresehee, Economics - Dr. 
Laura Seddelmeyer 
Lycoming College 
 

Aid Selection: The Effects of Military and Economic Foreign Aid on Intrastate 
Paramilitary and Insurgent Organizations Across Essential Regime Typologies  
 
ABSTRACT 
 
The provision of military and economic aid is a common prescription for political instability in 
recipient states. However, recipient states and the sources of their instability are not 
monolithic. This research attempts to determine the nuanced effects of specific aid 
provisions across varying regime types and observe their resultant impacts on paramilitary 
and insurgent organizations – two common sources of political and economic turmoil. 
Through the application of selectorate theory logic to regime-specific aid-consumption 
preferences and constraints, this research hypothesizes that the impact that military and 
economic aid has on the survival of paramilitary and insurgent groups will be dependent on 
the distinct regime types of recipient states. This research analyzes the interaction between 
aid and regime type using logistic regression models. This approach holds arms transfers and 
economic development aid receipts as the key independent variables and annual group 
survival as the key dependent variable. Predictive probabilities are then calculated to 
evaluate the clinical significance of regression coefficients where most relevant. Finally, the 
research undertakes a series of case studies to evaluate the internal validity of its 
quantitative conclusions. The findings of this analysis suggest that the selectorate 
assumptions made by this research are most appropriate for paramilitaries in autocratic 
states. Meanwhile, aid receipt exhibited an unexpected impact on the annual durability of 
insurgencies in democracies. The broad conclusion of this analysis is that aid type, regime 
type, and group type are important dimensions to consider when designing an aid-driven 
prescription for curtailing insurgent and paramilitary group survival. 
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Zack Lescowitch, Rene Sousa, Robert Wachter 
Faculty Advisor: Dr. Sprau Coulter 
King’s College 
 

Aligning End User Identified Issues with a Campus Sustainability Plan 
 
ABSTRACT 
 
           In an attempt to mitigate the negative environmental impacts of college campuses, 
sustainability programs are becoming more popular on campuses across the United States. 
Our goal is to create a feasible sustainability plan that can be efficiently implemented in 
phases for the King’s College campus located in Wilkes-Barre, Pennsylvania. Prior to 
identifying solutions and performing cost benefit analysis, steps were taken to identify the 
most common sustainability issues noticed by the students, faculty, and staff of the college. 
Through the use of a campus-wide survey, and interviews with maintenance staff, we will 
categorize the issues based on their level of importance and the feasibility of their solutions. 
Decision support tools will allow us to properly weigh and sort the identified issues. After 
organizing the issues based on these parameters, we will sort them into three categories: 
energy consumption, waste disposal, and water usage. With an organized list of present 
sustainability issues experienced on campus, steps will be taken to assemble a sustainability 
plan that will be implemented through a series of phases. By slowly integrating the plan into 
the operation of the campus, we hope to gain campus support and to have success in 
implementing solutions to the larger, more involved sustainability issues during later phases. 
The project is intended to not only decrease the environmental impact on campus, but to 
show the King’s college community how to live their lives in a more sustainable manner.   
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Elena Pikounis 

Project Chair/Supervisor: Dr. Jonathan Williamson, Political Science Honors Committee 
Members: - Dr. Caroline Payne, Political Science – Dr. Mehrdad Madresehee, Economics - Dr. 
Laura Seddelmeyer 
Lycoming College  
 

Comparative Analysis of the average wage across regions in the United States 
 
ABSTRACT 
 
This paper will compare the average wage across regions in the United States. I will compile 
data from the Bureau of Labor Statistics, taking the average wages from various regions. 
Different regions have different market forces that cause higher wage rates and higher costs 
of living. The market forces will be compared across the regions in addition to the average 
wage rates. The regions will be categorized by the Northeast, South, Midwest, and West, as 
well as comparing them to the United States as a whole. The main indicator of cost of living 
will be housing prices in the different regions. My intent of this paper is to compare the cost 
of living to the average wage in different regions in the United States to see if purchasing 
power is different across different geographical areas in the United States. My belief is that 
purchasing power of the average wage rate is different from region to region in the United 
States. 
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Kristen Flaherty 

Faculty Advisor: Dr. Sanjay Paul 
Elizabethtown College 
 

How far have they come? An analysis of the LDC’s of Sub-Saharan Africa and 
Southern Asia and the Sustainable Development Goals   
 
ABSTRACT 
 
In 2000, the United Nations published eight developmental goals to strive for by 2015. These 
goals became known as the Millennium Development Goals (MDGs). Some countries have 
partially succeeded in the Millennial Development Goals. For example, Ethiopia was able to 
reduce malnourishment and access to education has improved, however on other goals such 
as health and gender equality there are vast areas for improvement. In 2015, the members 
of the United Nations agreed to meet 17 new goals that would transform the world by 2030. 
These 17 goals have become known as the Sustainable Development Goals (SDGs) and this 
paper will examine the progress made by four of the least developed countries (LDC) of Sub-
Saharan Africa and four of the least developed countries of the Southern Asian countries in 
the areas of health, hunger, poverty, education and gender equality. Some of the countries 
examined will include Ethiopia, Mozambique, Bangladesh, Nepal and more. After analyzing 
the progress made by the LDCs of Africa and Asia in the past two years, we will evaluate 
challenges facing both regions and make recommendations for overcoming them.  
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David Latona 

Faculty Advisor:  Dr. Valerie Kepner  
King’s College 
 

Working Title:  Cost – Benefit Analysis of Social Security 
 
ABSTRACT 
 
In the United States, a number of people are retired, unemployed, and disabled. Social 
Security provides financial assistance for those who are not able to financially sustain 
themselves. This research will focus on the costs and benefits associated with providing 
financial assistance to those who are eligible. Data analysis is used to determine whether 
Social Security is fairly and/or efficiently administered. 
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Margaret Bentkowski 

Faculty advisor: Dr. Bindu Vyas 
William G. McGowan School of Business 
King’s College 
 

Current Mission Statement Emphasis, Corporate Social Responsibility (CSR) 

and Triple Bottom Line 

 
ABSTRACT 

 

Mission statements are critical and important communication from the firm to all its 
stakeholders. Mission statements are periodically revised and modified in response to 
internal and external environmental changes.  
 
Given the current global conditions, businesses need to act in a socially responsible manner 
and focus on the triple bottom line: profit, people and the planet. This paper reviews current 
mission statements of top 50 firms listed on the 2016 Fortune 500 list of companies and 
examines if and to what extent the corporate mission statement includes the tenets of 
Corporate Social Responsibility (CSR) and the goals/objectives related to the triple bottom 
line. 
 
Key Terms: Mission Statement, Corporate Social Responsibility, Triple Bottom Line  
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Steven Valencia Saray 

Faculty Advisor: Dr. Bindu Vyas 
William G. McGowan School of Business 
King’s College 
 

Changes and Challenges in the Global Economy: Work and Lives 
 
ABSTRACT 
 
According to the authors of the book, “A History of the World in Seven Cheap Things: A 
Guide to Capitalism, Nature, and the Future of the Planet,’ nature, money, work, care, food, 
energy, and lives: these are the seven things that have made our world and will shape its 
future. In making these things cheap, modern commerce has transformed, governed, and 
devastated Earth. Authors present a new approach to analyzing today’s planetary 
emergencies. Bringing the latest ecological research together with histories of colonialism, 
indigenous struggles, slave revolts, and other rebellions and uprisings, Patel and Moore 
demonstrate that throughout history, crises have always prompted fresh strategies to make 
the world cheap and safe for capitalism. At a time of crisis in all seven cheap things, 
innovative and systemic thinking is urgently required.   This paper will focus on the two 
aspects: work and life and examine provide a radical new way of understanding how work 
and life have made our world and how it will shape its future. 
 
Key Terms: Change, Challenges, Global Economy, Work, Lives 
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Anthony Della Ragione 

Faculty Advisor: Dr. Bindu Vyas 
William G. McGowan School of Business 
King’s College 
 

Distinctive Competencies, Strategies and Performance in the Aerospace and 
Defense Industry 
 
ABSTRACT 
 
Since the beginning of time humankind has been engrossed in wars. Defense and expansions 
are the reasons for the wars and this has forced many countries to reserve billions of dollars 
towards aerospace and defense expenditure. Industry leaders such as Boeing and EADS have 
found a way to capitalize on not only satisfying military contracts all over the world but also 
become the most technologically advanced in all aspects of their business model. Being that 
this industry is highly concentrated, production is dominated by a small number of large 
firms that can shape the industry’s direction and price levels. 
 
Today more than ever, it has become important to examine firm performance based on not 
just the profit. Operations of the firms affect people and the planet. This research will 
analyze performance of the firms beyond profits (profit growth and profitability). The triple 
bottom line approach will be used to examine the performance of the firms in the industry.  
 
This research will examine distinctive competencies, strategies and performance of the firms 
in the Aerospace and defense industry. Comparison will be made between three major 
industry segments – aircraft, spacecrafts and parts; armed vehicles; arms and ammunitions, 
parts and accessories.  
 
Key Terms:  Key Competencies, Strategies, Performance, Triple Bottom Line, Aerospace and 
Defense Industry 
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Matthew Tavaglione 

Faculty Advisor: Dr. Bindu Vyas 
William G. McGowan School of Business 
King’s College 
 

Mission Statement, Ethics, Innovation and Triple Bottom Line in Media and 
Communication Industry  
 
ABSTRACT 
 
Mission statements are critical and important communication from the firm to all its 
stakeholders. Mission statements are periodically revised and modified in response to 
internal and external environmental changes.  
 
Given the current global conditions, businesses need to be on the forefront of technological 
innovation and focus on the triple bottom line: profit, people and the planet. This paper 
reviews current mission statements of top companies in the media and communication 
industry and examines if and to what extent the corporate mission statement includes ethics 
and the goals/objectives related to technological innovation and the triple bottom line. 
 
Key Terms: Mission Statement, Ethics, Innovation, Triple Bottom Line  
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Sean Floto 

Faculty Advisor: Dr. Bindu Vyas 
William G. McGowan School of Business 
King’s College 
 

Economic Freedom in the BRIC Countries and International Business 
 
ABSTRACT 
 
Governmental interference has a direct impact on a multinational corporation’s operations. 
A country’s index of economic freedom helps managers determine the extent of 
governmental intervention. Since 1995, the Heritage Foundation, a U.S.-based research 
foundation, has been constructing the index. It defines economic freedom as “fundamental 
right of every human to control his or her own labor and property. In an economically free 
society, individuals are free to work, produce, consume, and invest in any way they please.” 
The index uses 12 key factors to create this index. They are, based on 4 categories, or pillars, 
they include Rule of Law (property rights, government integrity, judicial effectiveness), 
Government Size (government spending, tax burden, fiscal health), Regulatory Efficiency 
(business freedom, labor freedom, monetary freedom), Open Markets (trade freedom, 
investment freedom, financial freedom). 
 
This research will answer following questions: Why is economic freedom so critical to 
multinationals? This research will conduct market analysis (competitiveness, political risk, 
tracking economic reforms, for the BRIC countries and conduct a comparative analysis of 
each country using the Index as a resource. The research will also examine the relationship 
between the economic freedom scores and rankings and foreign direct investment (FDI) 
flows as a measure of globalization of the BRIC economies. 
 
Key Terms: Index of Economic Freedom, International Business, Foreign Direct Investment 
Flow  
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Dana Maurizi 

Faculty Advisor:  Dr. Bindu Vyas  
William G. McGowan School of Business 
King’s College 
 

Corruption Perception Index, BRICS and International Business 
 
ABSTRACT 
 
Bribery can be very damaging for companies engaged in the practice. Corruption and bribery 
can have devastating effects on societies. Companies typically make up for bribery by 
increasing the contract price by the amount of the bribe. To understand the level of 
corruption in countries, multinational companies can rely on the corruption perception index 
(CPI).  
This research will use the latest CPI rankings and examine the CPI for BRICS countries and 
answer following questions: Why is CPI so critical to multinationals? This research will 
conduct market analysis (competitiveness, political risk, tracking economic reforms, for the 
BRIC countries and conduct a comparative analysis of each country using the Index as a 
resource. The research will also examine the relationship between the corruption perception 
scores and rankings and foreign direct investment (FDI) flows as a measure of globalization 
of the BRIC economies. 
 
Key Terms: Corruption Perception Index, International Business, Foreign Direct Investment 
Flow  
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Danielle Ortolani  
Faculty Advisor:  Michele M. McGowan 
King’s College  
 

The Impact of Teeth Whitening on Oral Health Related Quality of Life in Adult 
Patients  
 
ABSTRACT 
 
This paper reviews the existing literature that correlate the effect of teeth whitening 
treatments to Oral Health Related Quality of Life (OHRQoL). OHRQoL is a 
subjective evaluation of an individual’s oral health, functional and emotional well-being, 
sense of self, and dentofacial self-confidence. Dentofacial appearance refers to teeth that 
are visible and that can be related to perceived facial attractiveness. Teeth-whitening 
treatments are an easy, effective, and inexpensive way to 
improve dental appearance. However, the effect of teeth whitening treatments on OHRQoL 
is an under researched area of study. Most studies look at multiple dental procedures that 
one can undergo to improve OHRQoL, not single procedures. Examining a single procedure is 
crucial in determining which factor has the greatest effect on OHRQoL. The limited literature 
has shown that after an individual undergoes a teeth whitening procedure there is an 
increase in participation in social activities and social interaction, events and relationships 
which are directly associated to improved OHRQoL. Being satisfied with the appearance of 
one’s teeth has been shown to improve self-esteem and self-confidence. This is important, 
especially for adults who are lacking social engagements as social interaction is essential in 
overall quality of life and mental health.  Currently, teeth whitening is considered a cosmetic 
procedure not covered by insurance and these results provide important policy implications 
related to the future of reimbursement.   
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Meshari Albakhat  
Faculty Advisor: Dr. Margarita Rose  

William G. McGowan School of Business 

King’s College 

 

Economic Effects of Corruption in the EU: Focus on Malta  
 
ABSTRACT  
  
This research explores the economic impacts of anti-corruption laws and transparency 
efforts in countries in the European Union, with a particular focus on Malta.  The 
presentation combines the results of independent research with preparation for, 
participation in, and reflection on the experience of representing Malta as a delegate at the 
National Model United Nations Conference in New York City.  
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Ashley Turner, MBA Student  
Advisor:  Bulent Erenay, Ph.D.  
Sidhu School of Business and Leadership 
Wilkes University  
 

Relationship between selected health measures and smoking and excessive 
alcohol consumption in USA  
  
ABSTRACT  
  
In this study, we focused on various health measures, such as premature death, poor or fair 
health, poor physical health, poor mental health days, adult obesity, motor vehicle crash 
death rates, and liquor store density and we studied the relationship between adult smoking 
and binge drinking with these variables by geographic region within the United States.  
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Nilab Mominzada  

Advisor:  Bulent Erenay, Ph.D.  
Sidhu School of Business and Leadership 
Wilkes University  
 

Supply chain management of a fashion and luxury brand: Case of a Spanish 
based multinational company  
 
ABSTRACT 
 
Nowadays, the development of fashion and luxury goods industry is booming all over the 
world. The global luxury goods industry, which includes drinks, fashion, cosmetics, 
fragrances, watches, jewelry, luggage and handbags has been on an upward climb for many 
years. The total value of the global luxury goods market grew by 5% to an estimated 
approximately 1.43 trillion dollars in 2017 (Claudia D’Arpizio, Federica Levato, Marc-
André Kamel and Joëlle de Montgolfier, 2017). The fashion and luxury industry segment 
totally took around 57% in the the global apparel market which is valued at 3 trillion dollars. 
The success of the fashion industry is highly related to successful and efficient operating 
management and Supply Chain Management SCM). Hence, in this study, we decided to focus 
on the importance and benefits of effective practices and critical factors which lead 
success in a global SCM using a case study in textile industry.  
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Christopher Nixon, MBA Student  
Advisor: Bulent Erenay, Ph.D.  
Sidhu School of Business and Leadership 
Wilkes University  

 
A study on the directions of US stock market based on selected economic 
indicators and political factors  
  
ABSTRACT 
 
The purpose of this research is to use statistical data analysis to better 
understand the US stock market. The data for this study is obtained from various stock 
market, economic sources, and research based academic journals. The economic 
indicators and political factors on the direction the stock market is discussed and some 
recommendations are made.  
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Ramya Gajula   

Faculty Advisor:   Michele M. McGowan 
William G. McGowan School of Business 
King’s College   
 

Dental Anxiety and Self-Esteem  
  

ABSTRACT  
  
This paper reviews the extant literature examining the relationship between dental 
anxiety and self-esteem, exploring the possible causes, effects, and treatment options to 
improve this type of anxiety. Research describes details of social aspects of anxiety in dental 
situations, especially focusing on embarrassment phenomena and their contribution to 
manifestations of extreme or phobic dental anxiety. This anxiety results in embarrassment 
and the reduction of self-esteem. The anticipated outcome of this research is to identify the 
different psychological attributes that can lead to dental anxiety in individuals to inform 
appropriate treatment options to address dental anxiety.   
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Mackaella Goodwin  

Faculty Advisor:  Professor Moorhouse  
Lycoming College 
 
ABSTRACT  
  
Compensation strategies vary a great deal across occupations and firms. Workers can be 
paid with a salary, hourly, commission, bonuses, or some combination. This paper explores 
the reasons for the variation in compensation across occupations. After reviewing the 
findings of natural experiments in the field of behavioral economics, the evidence suggests 
that providing a combination of different wage compensation and incentives to different 
categories of occupations can result in increased levels of productivity for those firms.  
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Corey Hauser 
Faculty Advisors:   Ruth Hughes and Ken Wang 
Sidhu School of Business and Leadership 
Wilkes University  
 

Making SAFE’s safer for Equity Crowdfunding  
 
ABSTRACT 
 
Crowdfunding has become a phenomenon in international business as a tool for small 
business financing. In May 2016, the United States SEC implemented Regulation CF, allowing 
issuers to sell securities to the public through registered websites.  As issuers have taken 
advantage of this financing avenue, they have chosen a variety of security offering types 
including equity, debt and a relatively new, rather obscure type of security known as the 
Simple Agreement for Future Equity, or SAFE. This presentation will give an overview of 
SAFE’s, data on trends in the use of SAFE’s in crowdfunding, the current structure of SAFE’s, 
advantage for issuers in using SAFE’s and concerns for investors. The presentation will also 
outline proposed changes to improve the SAFE as it is used in crowdfunding including a 
redesigned SAFE document that provides more upfront warning to potential investors.   
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James Palys 

Faculty Advisors:   Ruth Hughes and Ken Wang 
Sidhu School of Business and Leadership 
Wilkes University  
  

Trends in Equity Crowdfunding  
 
ABSTRACT 
 
Since May 2016, the United States Securities and Exchange Commission has allowed 
businesses to raise investment capital from the public using registered websites.  
Approximately 400 companies have made offerings through November 1, 2017.  This 
presentation will analyze the data from the offerings to determine trends in the type of 
equity chosen by issuers, the relative success rates of offerings and the relationship between 
success and other factors, such as debt and sales levels and the age of the issuer.    
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Matthew Marsh, David Batula, David Torres  
Faculty advisor:  Dr. Sprau Coulter  
King’s College 
  

Community Garden Water Works  
 
ABSTRACT 
  
While developing plans for the Madison Street Community Garden, an issue with supplying 
water for the gardens was discovered.  Designing a water collection system for the gardens 
involves close collaboration between the community garden leadership team, who are 
acutely aware of the community and garden needs, and civil engineers, who have strong 
technical backgrounds.    
 
The Community Garden Water Works project will explore the process for designing and 
constructing an apparatus that will be able to collect rain water into a reserve. The project 
followed the typical engineering design process.  This process included scheduled meetings 
between the project owner, and engineering design team to discuss project details and 
review design iterations.  It also required stakeholders to research potential solutions, 
explore funding, and assess project feasibility.  Throughout the process, students enrolled in 
CE Introduction to Civil Engineering took on the role of engineering designers while 
members of the community garden leadership team acted as the project owner.    
 
The engineering design team plans to present how they explored and navigated the design 
process.  While the final design is being developed, the design team will also discuss the 
anticipated final project design.  This project allowed for collaboration between engineering 
students and the campus community.  Once the community garden is being utilized some of 
the crops will be donated to local a food pantry or homeless 
shelter.  The final design solution will have a positive impact on the success of the 
community garden, and may also serve as a potential solution for future projects.   
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Benjamin Baileys, Erin Schmidt, Victor Arnold, Ali Brady 

King’s College 
 

Patient Health Monitor 
 
ABSTRACT 
 
Falls are the leading cause of fatal injury among older adults.  Every 11 seconds, an older 
adult is treated in the emergency room for a fall; every 19 minutes, an older adult dies from 
a fall.  Over 50% of elder patients suffer from a nursing home fall each year (1.3 million 
elderly live in nursing homes).  Although it may be difficult to proactively prevent falls, 
injuries from falls become more complicated due to the lack of response by health care 
personnel once the fall occurs.  Most healthcare facilities periodically monitor patient status, 
but do not have the personnel or the technology to monitor patient status on a real time 
basis.  A student team from King’s College has developed a patient monitor that can monitor 
patient status for a variety of indications, and in real time transmit the status to a nurse’s 
computer work station via WiFi.  Multiple patients can be monitored simultaneously, 
eliminating the need to constantly check up on patient status.  Patients are monitored for 
physical orientation (standing, lying down, including face up/face down); G forces are 
constantly measured to determine if the patient has been subjected to a shock that may 
lead to injury (e.g. fall); alarm thresholds can be preset, and alert personnel when a shock 
event has exceed preset limits (e.g. how many G’s may lead to broken bones, concussion, 
etc); EKG and pulse are constantly monitored and alert personnel if the patient is under 
stress; and a GPS system is built into the device to monitor the location of the patient and 
alert personnel if the patient has wandered away from the health care facility.  This design is 
a good example of architectural design – combining existing technologies in a new way that 
has great utility and benefits to the patients and to health care personnel.  Students will 
present the process that went through to develop the device; compare the device to 
products currently on the market; and provide a demonstration of the product in use.  Other 
points of discussion will be the commercial viability of the product, and will propose a 
business plan. 
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Matthew Basile, Margaret Bentkowski, Hayley Forgatch, Elizabeth Novak, Ayrton Omoigui  
Faculty Advisor:  Dr. Margarita Rose  
King’s Colleges  
  

Collaboration with Tri-CRI on the Shifting Gears Campaign  
 
ABSTRACT  
  
The Tri-State Coalition for Responsible Investment (Tri-CRI) is a membership organization of 
40 Catholic institutional investors, who use their collective shareholder voice to engage 
corporations in their portfolios on social and environmental justice issues. Tri-CRI is 
launching the Shifting Gears campaign to address human rights in the automotive supply 
chain. King’s College international economics students are collaborating with Tri-CRI to 
inform shareholder engagements on human rights due diligence with automakers and tier 1 
suppliers. This research examines the impact of a living wage on labor costs and whether the 
anti-trust regulatory framework impedes progress on addressing human rights in the sector 
collectively. It also considers the relative importance of human rights in procurement 
decisions.  
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Casey Flynn 

Faculty Sponsor: Dr. Morgan Clevenger 
 

The Subjectivity of NACRO’s Metrics:  A View from Higher Education About 
Corporate Citizenship 
 
ABSTRACT 
 
Corporations can have significant impact on higher education. This often comes in the form 
of corporate funding, but can be represented in other ways as well. While some argue that 
the relationship is highly beneficial and stems from a level of corporate social responsibility, 
others will argue quite the opposite (Jacoby, 1973). There are several organizations that 
focus on developing the relationships between higher education and corporate entities. 
Metcalfe (2006) actually examined these nonprofit companies and their existence as a site 
for interaction between schools and corporations. One such organization that exists today is 
NACRO.  
 
The Network of Academic Corporate Relations Officers (NACRO), established in 2007, listed a 
set of metrics that are designed to foster growth of the relationships between colleges and 
universities (higher education) and corporate entities (NACRO, 2012). Metrics are considered 
to be an accepted standard of measurement (Metric, 2017). While typically used in tangent 
with quantitative data, some consider metrics to include qualitative data. The inherent 
problem with data is that it can be skewed easily if researchers are lackadaisical in how the 
data is collected and measured, even if unintentional.  
 
NACRO has collected about 10 years-worth of data and has attributed the accuracy and 
reliability of their data to the collaboration of their 150 members, comprised of research 
institutions from North America “…and beyond.” (Metrics, 2012). Over the course of that 
time period, they have also expanded the number, size, and type of schools that make up 
their data. Ideally, this could work to normalize their data, but it may also skew it even 
further. From a brief look at their current members, there is a vast array of schools including, 
Oregon State University, Carnegie Mellon University, Michigan State University, Lehigh 
University, University of Florida on their first page of “speakers” alone. There are also several 
companies listed, which are for the most part, very large entities, such as Google, Chevron, 
and Uber (Speakers, 2017).  
 
NACRO explains that the Benchmarking Committee was responsible for around 200 metrics. 
(Metrics, 2012)) This alone presents many problems and begs to ask if the data is naturally 
biased? Representative membership was originally selective, so while every member has 
some sort of contribution to the provided metrics, the initial members could have had 
serious weight to their current corporate relations advice. For instance, an initial group of 
smaller institutions near Georgia, NACRO’s main office location, would potentially vary in 
gathered metrics than large institutions of the Northeastern United States. How does 
NACRO truly measure the level of engagement between corporations and places of higher 
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education? They claim to have developed the standards from collaboration between a large 
team, but how much of what they claim is backed by external data and outside sources? To 
answer this question, it was imperative to look at their references and do some digging to 
discover where they base their information and how exactly it was collected.  
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Matthew Basile, Margaret Bentkowski, Hayley Forgatch, Elizabeth Novak, Ayrton 

Omoigui  

Faculty Advisor: Dr. Margarita Rose  
King’s College 
  

Working Title: Collaboration with Tri-CRI on the Shifting Gears Campaign  
 
ABSTRACT  
  
The Tri-State Coalition for Responsible Investment (Tri-CRI) is a membership organization of 
40 Catholic institutional investors, who use their collective shareholder voice to engage 
corporations in their portfolios on social and environmental justice issues. Tri-CRI is 
launching the Shifting Gears campaign to address human rights in the automotive supply 
chain. King’s College international economics students are collaborating with Tri-CRI to 
inform shareholder engagements on human rights due diligence with automakers and tier 1 
suppliers. This research examines the impact of a living wage on labor costs and whether the 
anti-trust regulatory framework impedes progress on addressing human rights in the sector 
collectively. It also considers the relative importance of human rights in procurement 
decisions.  
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Richard R. Tennesen, M.D. 

Faculty Advisor: Dr. Michelle McGowan 
King’s College 
 

Reducing Costs and Carbon Footprints: Future Anesthesia Plans to Address 
Environmental Concerns  
  
ABSTRACT 
  
As the safety and practice of anesthesia continues to evolve and become more patient-
focused and evidence-based, so to should providers begin considering the cost-effectiveness 
and environmental implications associated with Desflurane and Sevoflurane - the most 
common inhalational agents of choice for general anesthesia.  Anesthetic agents each are 
known to possess unique chemical and pharmacological properties but share in structural 
composition, intrinsic stability (halogenation), and similarity to chlorofluorocarbons and 
greenhouse gases.  This contributes to overall environmental damage by ozone degradation.  
Each agent also has unique properties that contribute to anesthesia cost (costing factors).  
Exploration of the literature yields useful clinical information that can contribute to a 
meaningful clinical impact on the practice of anesthesia by employing a more deliberate 
prescribing of the anesthetic plan that more comprehensively includes these 
considerations.    
  
Keywords: anesthetic waste gases, chlorofluorocarbons (CFCs), cost-effective anesthesia, 
Desflurane, environmental impact, greenhouse gases, inhalation anesthesia, operative 
wastes, Sevoflurane, sustainable anesthesia                    
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Paper Presentation Proposals/Abstracts 

 
Faculty (page 30- 45) Total 15 presentations 
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Ellen Raineri, Ph.D.  

Penn State University 
Hazleton and World Campus  
 

Key Lessons Entrepreneurs Can Learn from Global CSR Companies  
 
ABSTRACT 
 
Entrepreneurs have numerous resources to assist with their business ventures. In some 
instances, entrepreneurs acquire formal for-credit education from entrepreneurship major, 
minor, or specialization programs. Additionally, entrepreneurs derive knowledge from non-
credit programs such as those offered from the Small Business Development Centers, the 
Family Business Alliance (FBA), and university continuing education seminars. Self-study is 
another possibility as entrepreneurs read or watch videos such as those available from the 
U.S. Small Business Association.  Last, entrepreneurs receive one-on-one consulting 
from the Small Business Development Centers and from the nonprofit organization, 
SCORE. These resources span topics on business plan development, legal structures, 
accounting, record keeping, marketing, selling, finance, website development, Search Engine 
Optimization (SEO), and e-commerce platforms. With the increase of new start-ups and the 
importance of having successful ventures, one might wonder, “Are these resources enough 
or should there be more?” Numerous successful global companies have found the “more” 
aspect to be a focus on the triple bottom line: profit, people, and the planet. Accordingly, 
this study examines key themes within the top 100 Global CSR companies, as ranked by the 
Reputation Institute and suggests how entrepreneurs can use such themes as resources to 
make their businesses more successful.  
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Sandra Loeb, Ph.D. and Garold Lantz, Ph.D.  

William G. McGowan School of Business 
King’s College 
 

An Examination of a Microloan Program in Lusaka: What we can Learn from 
Participants  
 

ABSTRACT  
  

Microloans are viewed as one means to raise individuals, usually women, out of poverty in 
developing countries.   Much has been written on the efficacy of these loans, and it is 
generally recognized that the individuals receiving the loans need to be trained, but little has 
been written about best practices in training for microloan programs.  This paper details a 
very successful program in Lusaka, Zambia, the type of training the individuals receive, as 
well as continuing with ideas for improving loan programs, most of which came from the 
participants themselves.    
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Alex Szatmary 
King’s College  
 

An electronic waste recycling project in an introductory mechanical engineering 
course  
 
ABSTRACT 
 
Mechanical engineering students often do not know what mechanical engineers do, how 
they do it, and why it matters. Motivating these students can be challenging because the 
technical coursework can seem disconnected from human concerns; this motivation issue is 
especially significant for students from underrepresented backgrounds. To better provide 
students with context and motivation, I developed an Introduction to Mechanical 
Engineering course for second-year students that revolves around a project in which 
students design ways to make recycling electronic waste (e-waste) safer and more efficient. 
As students go through the project, they learn that much of our e- waste ends up in landfills 
in developing countries. Waste pickers make their livelihoods from recycling materials such 
as e-waste; they often employ hazardous means in doing so, such as burning insulation off of 
wire to retrieve copper. Through designing ways for waste pickers to recycle e-waste more 
safely and easily, students use the conceptual design process, account for global social issues 
in design, and discover the relevance of some technical engineering content.  
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Paul R. Lamore, Ph.D. 

King’s College 
 

Architectural Innovation and New Product Success 
 
ABSTRACT 
 
Over the last 40 years a variety of typologies have been developed regarding innovation 
strategies for new product development.  This paper is a starting point for exploring possible 
antecedents of the various types of innovation strategies, and which strategies may lead to 
higher levels of commercial success.  The results of a preliminary study are presented, which 
examines market performance of new product introductions based on the new product 
portfolio mix developed by Rosenau (2000).  Limitations regarding the classification of the 
innovation efforts based on this typology are noted.  What is missing from this study is the 
nature of the new product designs, in terms of which design typologies were used for 
exploiting current markets versus pursuing new markets.  Of particular interest is the 
Architectural approach (Henderson and Clark, 1990), whereby the relationships between 
existing components are reconfigured in such a way that the resulting system design offers 
compelling new functionality and utility.  This approach can be directed towards enhancing 
product performance in existing markets, or towards developing new markets.  Future 
studies will include the nature of the designs in the new product portfolio based on 
innovation strategies, and in particular compare success in new markets using an 
architectural approach, as opposed to a more invention driven radical approach. 
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Stephen L. Broskoske, Ph.D. 

Misericordia University 
 

Preparing Preservice Teachers to Promote an Active K-12 Classroom 
 
ABSTRACT 
 
Research suggests that students benefit from active engagement. The importance of 
teaching preservice teachers how to promote an active classroom, as well as an exploration 
of approaches to achieve a more active classroom through high-tech, low-tech, and no-tech 
methods, will be discussed. 
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Anthony R. Grasso, CSC, Ph.D. 

King’s College  
 

Money as the Devil : Some Literary & Historical Sources for the Idea of Wealth as 
Temptation in B. Traven’s “Assembly Line.”  
 
Abstract 
  
In B. Traven’s short story, “Assembly Line” (1928), an entrepreneur from New York “tempts” 
an indigenous basket-maker with the possibility of earning a large sum by expanding the 
number of baskets he makes. Those scenes parallel closely the temptation narrative of Jesus 
in Matthew, Ch. 4, resulting in a similar rebuff of the devil’s clever arguments by the “naïve” 
native to the temptation of wealth that the entrepreneur/capitalist cannot refute, much as 
Jesus uses simple logic and faith to thwart the devil’s attempt to woo him with fortune, fame 
and power.   
  
Little is known about the reclusive Traven, purportedly born in Chicago, including his actual 
first name.  Much of his fiction, written in or translated into German, was published 
originally in Germany where he lived for several years. He is best known in America as the 
author of the novel, The Treasure of the Sierra Madre, which gained notoriety as a film. 
Traven, who lived in Mexico for much of his life, had trouble publishing in the US owing to 
what were interpreted as his socialist views. Traven was very sympathetic to the Jesus of the 
Gospel, even though he appeared to espouse Marxist philosophy. He touted the dignity of 
humanity and of honest work over any doctrine. Traven ultimately adheres to no “-ism,” 
believing that every philosophy, once institutionalized, succumbs to the corrupting forces of 
oppression.   
  
This paper will examine the connection between Traven’s native and Jesus, the idea that 
capitalism, although attempting to grow people’s incomes, handled inappropriately, can lead 
to the “greed” factor. I also aim to show an intellectual link with the temptation “genre” as 
presented in the Faust legend, both Goethe’s Faust and Marlowe’s Faustus, in how those 
authors use that narrative frame to offer ah historical critique of capitalism, with which 
Traven would be familiar from his German connection and reading, and which he 
may well have had in mind in creating the fictional Indian of “Assembly Line.” Even though 
we are living, some would say, in a “post-colonial” world, one in which globalism has 
changed the playing field, Traven’s insight about the influence of a wrong-headed capitalist 
economics on indigenous populations still applies in some areas, as we are reminded by 
Pope Francis and others. He was among the early voices who understood the limits of pure 
capitalism to improve the quality of life, because the temptation to excessive consumerism 
often overwhelms cultural norms and obliterates the progress it promises to society.   
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Dean Frear, Ph.D.  

Shaokang Wang, Ph.D. 

Sidhu School of Business and Leadership 
Wilkes University  
 

A Simple Test Procedure on the Existence of Speculative Bubble in Stock Prices 
 
ABSTRACT 
 
In this paper, we propose a preliminary model to test the existence of bubbles in one non-
dividend-paying stock based on the Rational Bubble model. Our model is a two-step 
procedure: first, we test if the market has bubbles; then we test if a stock has price bubbles 
under different market scenarios. We conduct empirical tests by using the S&P 500 Price 
Composite Index and individual stocks (Yahoo and Google). The results on Google confirms 
the validity of the model, while some contradicting results from Yahoo suggest more studies 
in the future. 
  



 

 

 

37 

Dr. Morgan Clevenger and Christine Walsh 

Sidhu School of Business and Leadership 
Wilkes University  
 

Global Corporate Social Responsibility and Sustainability in SMEs in NEPA:  A 
Research Study Inspired by Just Capital 
 
ABSTRACT 
 
Small and Medium Sized Enterprises (SME) will be surveyed in partnership with Wilkes 
University and Golden Wealth Management of Wilkes-Barre.  The goal of the project is to 
determine the attitudes, intentions, obstacles, and implicit or explicit policy adoptions 
around social responsibility and sustainability.  Most large corporations have adopted 
sustainable policies in recent years. JustCapital has created a meta-analysis to rate and rank 
the Fortune 1000 companies. What is happening in SME in this space? 
 
This pilot study explores the motivations from many areas: customer preference, 
competition for employees, government pressures and incentives, and leadership priorities.  
We aim to determine if there is a similar commitment from local businesses.  If not, what are 
the obstacles, perceived or otherwise, to implementing such policies and practices? 
 
For purposes of the project a small business is fewer than 100 employees, and a medium 
business is 101 to 500.  Businesses with fewer 10 employees were deemed to be too small to 
necessitate the explicit polices under review.  13 counties are being studied in NEPA. 
 
Research conducted by JUST Capital will be used as a basis for the questions around social 
responsibility.  The outcome of JUST Capital’s survey of the American public is the 
identification of 10 main drivers of corporate ‘justness’ and their relevant weightings of 
importance.  
 
This survey will allow us to gain an understanding of the local business leaders’ attitudes 
around CSR.  It will also identify the individuals and companies who are already championing 
the effort.  Further conversations with those champions could lead us to find commonalities.  
It will be those commonalities which will allow us to tailor and market our services to the 
individuals who will be most receptive of the message.  CSR investing is a growing market, 
specifically with millennials, female investors, and forward thinking business leaders.  It is a 
niche market which, at the present, is not easily addressable.  We hope to gain a certain 
level of value adding knowledge at the conclusion of this project. 
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Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
Dr. Cynthia J. MacGregor 
Missouri State University 
 

An Overview of Business and Corporation Engagement with Higher Education: 
Models, Theories, and Best Practices 
 

ABSTRACT 
 
This presentation will overview Drs. Clevenger and MacGregor’s new book by Emerald 
Publishing to be released in late 2018. The book reviews several theories and models, 
highlights Cone’s (2010) Corporate Citizenship Spectrum, and reviews these inter-
organizational relationships from both higher education and business viewpoints. 
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Morgan Clevenger, P.D. 

Sidhu School of Business and Leadership 
Wilkes University 
 

An Overview of Corporate Citizenship and Higher Education:  
Behavior, Engagement, and Ethics 
 
ABSTRACT 
 
This presentation will overview Dr. Clevenger’s new book by Springer International 
Publishing to be released in late 2018. Findings from his 2014 dissertation—which won a 
CASE 2016 research award—will be discussed. Emphasis is on the three basic questions: (1) 
why does Higher-Ed want involved with businesses and corporations? (2) What motives and 
ROI expectations do these business entities have? and (3) what ethical issues arise? 
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Paul J. Zbiek, Ph.D.  
King’s College  

  

Pennsylvania’s Economic Geography: Location, Location, Location  
 

ABSTRACT 
 

The physical geography of Pennsylvania has been a major factor in shaping the human 

geography of the Commonwealth.  Consequently, it is a mosaic of vernacular regions which 

are often reflected in the economic activities of the respective areas.  This has resulted in a 

historical pattern of uneven economic development based upon location.  Presently, 

Pennsylvania is an economic mix ranging from vibrant suburban and urban growth to 

Appalachian and inner-city poverty.  This paper examines the why and where of this 

geographically imbalanced economic development and the consequences on the people of 

Pennsylvania.          
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Christopher S. Alexander, Ph.D., Mark Leffler, Barry Williams, Ph.D. 

William G. McGowan School of Business 
King’s College  
 

Strategic Planning in a Non-Profit Environment  
 
ABSTRACT  
  
This paper will focus on how colleges and universities can use concepts found in strategic 
management literature to achieve their vison and mission.  Key to this approach is the model 
of strategic management utilized in this paper.  The model includes the following 
components: developing a vision and mission; conducting a SWOT analysis (external and 
internal environmental analyses); strategy formulation (business, competitive, corporate, 
international and cooperative); strategy implementation (governance, structure and 
strategic leadership).    
  
Although strategies are altered for an institution of higher learning, the premises of the 
model remain the same.  As with for-profit organizations, a non-profit must start with an 
informed definition of it mission and vision.  From there, both utilize the industrial-
organizational and resource-based models to analyze the external and internal 
environments in which they conduct business.  Based on this analysis, both types of 
organizations formulate their strategies (business-level, corporate level, international and 
cooperative).  It is here where the application of several of the strategies differ.  For higher 
education, the business-level strategies remain the same (cost leadership, 
differentiation, and integrated cost leadership/differentiation).  However, the corporate, 
international, and cooperative strategies are applied in a somewhat different manner.    
  
For the corporate level, adding new programs rather than businesses would account for the 
level of diversification.  For the international strategy, offering programs internationally 
would substitute for global, multi-domestic or transnational strategies.  Lastly, cooperative 
strategies might include partnering with other institutions to offer programs rather than 
vertical or horizontal strategic alliances to share value chain activities. It is in the strategy 
implementation phase of the process that the process varies very little between for-profit 
and educational institutions.   Governance, structure and control, strategic leadership and 
entrepreneurship are as relevant for colleges and universities as they are for corporations.    
  
It is important to emphasize that primarily because they are related to how a firm interacts 
with its stakeholders (students, faculty, staff, administration, alumni, and the local 
community to name a few), most strategic management process decisions have ethical 
implications. (Luo, 2008; Reynolds, Schultz and Hekman, 2006; Trevino and Weaver, 2003).  
As the goal of strategic management is to identify capabilities, core competencies, and 
competitive advantages, decision makers failing to recognize that the implications of failing 
to meet the needs of the salient stakeholder groups (including accrediting bodies) during the 
process runs the risk of placing their organization at a competitive disadvantage (Heineman, 
2007).   
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Dean F. Frear, Ph.D., Shaokang Wang, Ph.D. and Aaron Sadowski 
Sidhu School of Business and Leadership 
Wilkes University 
  

Is There a Bullet-proof Portfolio? An Empirical Test on Harry 
Browne’s Permanent Investment Portfolio  
 
ABSTRACT 
 
We conduct an empirical study on Harry Browne’s permanent investment portfolio over a 
forty-year period from 1975 to 2014. Our findings suggest that such an investment portfolio 
provides a persistent positive return, while its volatility is lower than that of the 
S&P 500 Index. In addition, we find that this portfolio was relatively stable and safe during 
the past two financial crises. Moreover, our results confirm the viewpoints of investment 
diversification; efficient frontier; and the Capital Asset Pricing Model (CAPM). Therefore, we 
conclude that the Harry Browne’s permanent portfolio is safe, profitable, and simple for 
investors.  
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Joan M. Blewitt, Ph.D., and Students from the McGowan School of Business 
King’s College 

 

Intergenerational Workforce:  Opportunities and Barriers and the Use of 

Mentoring to Bridge the Gap 
ABSTRACT 

This presentation will focus on the opportunities and challenges of a multi-generational 

workforce and will highlight the benefit of mentoring relationships to bridge the gaps in 

experience and style.  Included in the presentation will be a brief review of the current and 

projected numbers of the members of four or five generations in the workforce at once, as 

well as the broad traits of each generation.  The impact of stereotypes, styles of 

communication, as well as the impact of technology will be highlighted.  Research on 

mentoring will be presented and explored as a process to make the most of each generation’s 

contributions to the effectiveness of businesses and organizations.   
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John Loyack and Mark Leffler 

King’s College  

 

Using the balanced scorecard as a turnaround strategy:  a model and 

application 
 

ABSTRACT 

 

The primary subject matter of this case explores the use of the Balanced Scorecard (Kaplan & 

Norton, 1993) as a turnaround strategy at King’s College, Wilkes-Barre, Pa. Secondary issues 

include accounting, finance, marketing, and strategic management.  The case present the 

situation at King’s College following the format of the Balanced Scorecard and provides a 

guide to the successful conclusion of the College and how it can be a tool to assist other 

institutions considering the size of and conditions found in those institutions.  As an academic 

tool this case can be adapted to a not-for-profit strategic planning courses as a turnaround 

case.  

 

King's College, is a Roman Catholic liberal arts college in Wilkes-Barre, Pennsylvania, 

United States (northeast Pennsylvania). It is accredited by the Middle States Association of 

Colleges and Schools.  It is a small to medium sized liberal arts based college with about 

twenty-five hundred students.  Although traditionally used in industry as a form of control, 

the authors also found the tenets of the Balanced Scorecard to be constructive as a basis for a 

reengineering strategy.  The paper provides the model used in formulation the strategy as well 

as the acutal tactics used to successfully implement the strategy. 
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Poster Presentation Proposals/Abstracts 

 

Pages (46-63) Total 52 Posters 
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Poster Session 1 - Engineering Ethics Analysis: 
 

ENGR 150 Engineering Seminar - Group project with 2-3 students per team (10 teams 

total) 
Student Teams TBD 

ABSTRACT 
 
Students, working in groups of 2 to 3, will discuss/present a product/engineering project that 

failed due to ethical issues and social irresponsibility.  Students will select a particular product 

that was unethical from the start, or failed in the market due to taking unethical shortcuts 

during the design or manufacturing stages.  Students will discuss the factors that led to the 

resulting unethical product, including: market research/needs identification, technological 

development, cost/pricing structure, test marketing/testing, quality considerations, 

organizational issues, etc.  The focus is on the product/project and the unethical execution of 

the engineering and/or manufacturing process. The presentation will be group power point 

presentation.  Grading is based on the thoroughness and depth of the analysis. 
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Poster Session 2 – Integrated Engineering Design Project 

 

 

ENGR 250 System Design and Analysis – Group project with 4 students per team (4 

teams total) 
Student Teams TBD 

ABSTRACT 
 
Students working in teams of 4 will develop and present unique engineering designs with the 

intention of aiding people with disabilities/health issues.  Topics from the past included a 

patient health monitor, an automated medication dispensing machine, and a glove that could 

interpret sign language.  Students will discuss the inspiration for their ideas, present user 

requirements (what the product has to do, the benefits) and system specifications (how the 

design will provide the required benefits).  Students will also present documentation for their 

design, including system block diagrams and software flow charts.  Lastly, students will 

provide a live demonstration of their prototype designs. 
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Richard R. Tennesen  
King’s College  

 

Poster:   Reducing Costs and Carbon Footprints: Future Anesthesia Plans to 
Address Environmental Concerns  
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Ashley Johnson 

Faculty Advisor: Dr. Steve Broskoske 
Misericordia University 
 

Poster:  Supporting Pupils with Speech and Language Impairments in the K-12 
Classroom 
 
ABSTRACT 
 
The proposed poster will explore speech and language impairments that are found in the K-
12 classroom. The researcher was born with a stutter, so I will be telling my story and 
educational experiences. In the poster, the researcher will describe the various speech and 
language impairments and provide examples of each, and will explain different ways 
teachers can help these students in academic environments. When students are given the 
right amount of support and guidance, it is the contention of this researcher that students 
who have a speech or language impairment can accomplish anything they wish to pursue, 
and their speech difficulties do not have to stop them from achieving their life dreams.  
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Scott Bargisen 

Faculty Advisor: Dr. Steve Broskoske 
Misericordia University 
 

Poster:   Importance of Training for Parents of Students with Autism 
 
ABSTRACT 
 
As many students benefit greatly from consistency and regimentation, especially those with 
special needs and more specifically on the Autism Spectrum, it is with great scrutiny that all 
collaborators of the child's IEP be well-trained. Parents are the fulcrum upon which students 
will likely learn most behaviors through formative development and/or early intervention, so 
their reinforcement of pedagogical, behavioral, or therapeutic practice greatly affects the 
efficacy of both in-home practice as well as in the classroom. 
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Joshua King 
Faculty Sponsor: Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

Poster:  Corporate Social Responsibility: A View from Community 
 
 
Younes Hidass 

Faculty Sponsor: Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  Women in Entrepreneurship: Instrumentation for A Pennsylvania 
Study 
 
 
John DeLaPlaine 

Faculty Sponsor: Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  Entrepreneurial Community Leadership 
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Victoria Morrison 

Faculty Sponsor: Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  Frank Swettenham: Influential Entrepreneurial Leader 
 
ABSTRACT 
 
Frank Swettenham was one of the most influential people in the founding of the country of 
Malaysia.  A man with an unchangeable vision he sought to improve the lives of the people 
by making a capital city with colonial influence.  He achieved his goal through perseverance, 
flexibility, and entrepreneurship, and not only created a capital city with colonial influence, 
but a legacy to stand the test of time as Frank Swettenham, co-founding of Kuala Lumpur, 
Malaysia 
(Mellon, 2018).  However, he did not start off a successful government official.  He began 
like many other great entrepreneurs; someone with a vision, and an idea of how to get 
there. 
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Samantha Lisk, Wilkes University 

Faculty Sponsor: Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  Painting the Town Indigo: Eliza Lucas Pinckney’s Entrepreneurial 
Leadership 
 
ABSTRACT 
 
An entrepreneur is an individual who innovates new products (Lussier, & Achua, 2004). Eliza 
Lucas Pinckney can be described as just that- an entrepreneur. Credited with introducing the 
indigo plant to North America, Pinckney is distinguished amongst history as one of America's 
first great agriculturalists (Schulz, 2014). To understand Pinckney’s success, it’s important to 
first analyze her thoroughly. Through this, one can develop a comprehensive profile of 
Pinckney’s traits, skills, and personality. 
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John Walter 

Faculty Sponsor:  Dr. Morgan Clevenger 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  John Willard Marriott, Sr.:   Entrepreneurial Leader? 
 
ABSTRACT 
 
Today, many college students lack the ability to communicate as a leader, thus affecting 
their potential as an entrepreneur.  My research of John Willard Marriott Sr. is intended to 
find out what exactly made him an outstanding entrepreneurial leader who thrived in wealth 
so that we may incorporate these leadership traits in our lives. This research is important 
because it gives us an insight as to what it takes to be a prosperous entrepreneurial leader 
that has a diverse set of leadership skills. According to my research I was able to find out the 
personality and role that he incorporated into his businesses throughout his life that made 
him an effective entrepreneurial leader.    
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Poster Session 

Marketing Innovation and Product Design – Utilizing Design Thinking 
 

Snehapriya Bharatha, Elizabeth Jensolowsky and Michael Teiman 

Faculty Coordinator:  Dr. Anshu Arora 
Sidhu School of Business and Leadership 
Wilkes University 
 

POSTER:  Do Greener Products Earn More Green? Comparing Consumers’ 
Purchase Intentions and Their Willingness to Pay Based on Environmentally 
Sustainable Innovative Product Design 
 
ABSTRACT 
 
Companies strive on product designs. Household Sector innovators modify and innovate 
consumer products as small projects. Innovators use gestalt theory and look at the idea as a 
whole rather than in parts. These ideas are developed based on the three-dimension 
strategy: aesthetics, functionality and symbolism. These design dimensions together show 
positive influences on a customer's willingness to pay and also generate a positive effect on 
purchase intentions. There is a strong predictive link between raw idea and consumers' 
purchase intentions. Therefore, consumer panel evaluations are considered to be a better 
way to determine "good ideas" rather than ratings by experts. In the recent years, making 
product design ideas environmentally friendly has become popular. Biomimicry is a new 
concept, which encourages designers and product managers to innovate with product 
designs through emulation of biological forms, processes, patterns and systems. Biomimicry 
driven projects produce double intellectual property with double energy savings for 1/6th 
the resources. This research paper addresses the following questions: 
 
Is biomimicry a true “raw idea” if nature has already provided the solutions we seek?  
Explain how the new innovative product ideas follow three dimensionality: aesthetics, 
functionality, and symbolism? 
 
How can product designers / developers / managers generate positive brand attitudes and 
increase consumers’ purchase intentions through environmentally sustainable product 
designs? 
 
With respect to the above questions, we discuss three case studies in consumer goods 
industry that incorporate biomimicry and three-dimension product design strategy of 
aesthetics, functionality and symbolism. We further suggest an innovative product idea 
incorporating elements of biomimicry and sustainable product design. The research provides 
implications for researchers and managers in developing environmentally sustainable 
innovations by understanding new product design and biomimicry. 
Keywords: new product design, three-dimension product design strategy, biomimicry, 
purchase intentions, consumer goods 
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Abdullah Alhayek and Daravann B. Lok  
Sidhu School of Business and Leadership 
Wilkes University 
 

Poster: How Do CEO’s and Entrepreneurs Innovate Current/New Innovations? 
 
ABSTRACT 
 
In today’s world, daily innovations may go unnoticed, from the individual who invented the 
pool noodles, to the person who invented K cups. Some may have the idea of how these 
brilliant individuals came up or thought of their ideas. A vast majority, whom are not the 
creators or innovators, know how much time, effort, sweat and tears go into creating a 
breakthrough innovation that we as daily civilians take for granted day to day. In our 
research, we focus on the process of creating a breakthrough innovation idea as developed 
by a CEO and/or entrepreneur. The research addresses the following questions.   In the 
process of an innovation, what do you search for? Do you conduct a survey to determine the 
need of the product? Do you study the needs of people on a daily basis?  What are the 
procedures of coming up with a product that everyone can use?  How are sustainable 
products created by CEOs / entrepreneurs?  With reference to the above questions, many 
CEO’s and entrepreneurs consistently look for needs, wants and daily inconvenience that 
consumers face every day. This process leads to exceling innovation and design thinking. 
There are several characteristics that seem common amongst CEOs and entrepreneurs. 
Some of these CEO specific characteristics are being empathetic, problem finders, risk 
takers, networked, observant, creators, resilient, reflective. In this paper, we discuss two 
case studies in consumer goods industry that incorporate innovation, raw idea, product 
design, and sustainability. We further suggest an innovative product idea incorporating 
elements of sustainable product design from the innovative eyes of CEOs and entrepreneurs. 
The research provides implications for researchers and managers in developing 
environmentally sustainable innovations by understanding innovation, product design, and 
sustainability. 
Keywords: breakthrough innovation, creators, inventions, leader, opportunity, collaborations 
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Erin Glennon, Imani Claudine and Chase Haskins 
Sidhu School of Business and Leadership 
Wilkes University 
 

Poster:  Sustainable Induced and Open Innovations within the Automobile 
Industry 
 
ABSTRACT 
 
Product design within the automobile industry is extremely important, because cars must 
have a competitive edge in order to sell and become popular. Induced innovation proposes 
that a change in the relative prices of the factors of production is itself a spur to invention, 
and to invention of a particular kind—directed to economizing the use of a factor which has 
become relatively expensive. Design and technological innovations are conceptually distinct 
and require significantly different resource investments by the firm. Open innovation is 
another concept that the automobile industry may use. Open innovation is when 
information is freely exchanged between companies. By companies exchanging information, 
it allows for more people to produce a product and it allows the technology in the industry 
to grow. Innovation occurs more often in the raw idea stage of product development, as 
opposed to the final design. Our research focuses on the sustainable innovation and 
development in the automobile industry, and addresses the following questions:  
 
Can a raw idea be successful in a market place without ever changing?   
What gauge(s) can be used to measure product design performance during the product 
development process with regard to automobile industry?  
 
What are the new sustainable product innovations possible in automobile industry that are 
related to technological and design product innovations and product portfolio span? 
 
With respect to the above questions, we discuss three case studies in automobile industry 
that incorporate induced and open innovation, design and technical newness, and 
sustainability. We further suggest an innovative product idea incorporating elements of 
sustainable product design and innovation. The research provides implications for 
researchers and managers in developing environmentally sustainable innovations by 
understanding induced and open innovation, design and technical newness, and 
sustainability. 
 
Keywords: induced and open innovation, design and technical newness, sustainability, 
product design, boarder relationship 
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Michael Murphy, Salvatore Piccone and Zachary Walser  
Sidhu School of Business and Leadership 
Wilkes University 

 
Poster: How Sustainable Product Innovation Affects User Involvement, Product 
Marketing, and Consumer Brand Attitudes? 
 

ABSTRACT 

 

For a product to be successful in today’s market, it must be thoroughly planned out and 
thought through. In our research, we identify the beginning stage, where the raw idea is 
fleshed out and is able to be manufactured and tested for its longevity and success. The best 
products have a very solid and stable product design that can withstand change. The next 
stage is the product innovation. Innovation can either destroy product or make it very 
successful. Radical innovation describes this risk perfectly. The final stage is on the 
customer’s side. During the innovation stage, it is critical for the customer to be involved. 
This shows them what the product will be and how it will function. Our research addresses 
the following questions. 

 With the risks involved with product innovations, what aspects of the product should 
a company investigate and innovate? Technological or Design?  

 How effective are consumer opinions over the opinions of professional critics? Why 
are professional critics still used if the potential customers are trusted more? 

 When doing user involvement research, which one will be more beneficial for the 
consumer needs: Conscious, Unconscious or both? 

With respect to the research questions, we discuss three case studies in bicycle industry that 
incorporate raw idea, open innovation, product design, user involvement, and sustainability. 
We further suggest an innovative product idea incorporating elements of sustainable 
product design in consumer goods industry. The research provides implications for 
researchers and managers in developing environmentally sustainable innovations by 
understanding open innovation, product design, user involvement, and sustainability. 
 

Keywords: Raw Ideas, New Product Development, Product Diffusion, Radical Innovation, 

User Involvement, Gestalt Theory, Aesthetics 
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ABSTRACT 
 
In today's society, new innovations are constantly being created with the hopes of overall 
success. Disruptive innovation is and still remains a growing trend in today’s economy. These 
disruptive innovations have the ability to have a major impact on the economy. Our research 
discusses how this can be both positive and negative. Companies look to the 3-Dimensional 
scale when designing a product to appeal to the consumer, in hopes that their idea will 
flourish. In this research, we address the following questions. 
Can a “raw idea” also act as a disruptive innovation, and how can a company protect its 
product innovation before it reaches mature stages of development? 
What are the benefits of disruptive innovations? 
Can a firm that has developed a disruptive innovation succeed without a wide product 
portfolio breadth? 
 
The questions listed above are derived from extensive research that discusses the 
importance of raw idea, product design, the 3 dimensional scale, and product portfolio 
breadth. We discuss four case studies in bicycle industry that incorporate disruptive 
innovation, product design, product portfolio breadth, and sustainability. We further suggest 
an innovative product idea incorporating elements of sustainable product design in bicycle 
industry. The research provides implications for researchers and managers in developing 
environmentally sustainable innovations by understanding disruptive innovation, product 
design, product portfolio breadth, and sustainability. 
 
Keywords: Disruptive Innovation, Product Design, 3-Dimensional Scale, Raw Idea, 
Technological Innovations, Design Innovations, Product Portfolio Breadth  
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ABSTRACT 
 

An innovation needs a multitude of characteristics in order to make a difference and become 
successful in the global market. Finding ideas for an innovation can be difficult for anyone 
and the use of biomimicry can help revolutionize that process. Alongside extracting ideas 
from the natural world; finding new product ideas for consumer wants and needs can be just 
as beneficial. Regardless of where the inspiration for these ideas come from, they need to 
have some levels of design newness. Both technology and design innovations are inspired by 
biomimicry, product innovation, and design newness leading to R&D ventures incorporated 
into the design itself. These interrelationships will have a positive effect on the consumer 
acceptance of new product innovations. Our research addresses the following questions. 

 How are design and technological innovations interrelated to each other with respect 
to sustainable product design? 

 Will product innovations help in R&D ventures? 

 How can a sustainable product innovation inspired by biomimicry make a cultural 
impact within an industry? 

With respect to the above questions, we discuss four case studies in shoes industry that 
incorporate biomimicry, design newness, and sustainability. We further suggest an 
innovative product idea incorporating elements of biomimicry and sustainable product 
design. The research provides implications for researchers and managers in developing 
environmentally sustainable innovations by understanding biomimicry, design newness, and 
sustainability. 
 
Keywords: biomimicry, design and technological innovations, design newness, R&D Venture, 
shoes industry, sustainable product design 
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ABSTRACT 
  
Students in the International Economics course were asked to identify a product they own 
that was imported to the United States and identify the country of origin.  From that point, 
they gathered statistics on trade between that country and the US, trade agreements 
between the US and that country, other trading partners of that country, output and 
employment data for that country, and environmental conditions in the exporting country.  
Using the gathered information, students will predict the future pattern of trade between 
the US and the trading partner, applying trade models covered in the course.  
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Purpose: The group service requirement provides opportunities to bring to life some of the 
issues directly and indirectly encountered in course readings and discussions.  Learning 
theory and research has demonstrated that we learn better when we “do” than when we 
“receive” information from an instructor.  Therefore, through this project we will actively 
involve ourselves in the community in order to experience some dimensions of a pressing 
issue that requires both careful analysis and creative solutions.  In this way, we should have 
a better realization of the economic nature of some environmental concerns that confront 
the local community, as well as other communities across the country and around the 
globe.   
   
In terms of skill development, this project is designed to enable students to apply several 
methods for valuing environmental goods, including the contingent valuation method of 
determining society's willingness to pay for an environmental good through stated 
preference.  At the same time, the work completed by students will serve our community 
partners by providing data and analysis that can assist with grant and other fundraising 
efforts to improve the areas impacted by acid mine drainage.  
  
Learning Objectives/Outcomes of the Service-Learning Project:   
1. Students are able to articulate the economic history of coal mining in eastern 
Pennsylvania and its environmental impact, in order to provide context for the reclamation 
effort.  
2. Students can identify the strengths and limitations of valuation methods, 
including contingent valuation studies conducted elsewhere, and ascertain their viability for 
adaptation to this project.  
3. Students are able to construct relevant questions for the contingent valuation survey.  
4. Students can analyze the data collected from the survey.  
5. Students are able to present results and their implications effectively to the 
community partners, an academic audience, and, perhaps, the general public.  
  
Group Topics:  
1. Benefits of Remediation--recreational use value (fishing, hiking, option value), including 
preservation of wildlife  
2. Benefits of Remediation--commercial use value (fishing, housing, retail space, recreation-
oriented for-profit businesses), including industrial use for mine water  
3. Benefits of Remediation (now vs. later)--health cost reduction; cumulative damage would 
mean higher costs of remediation in the future  
4. Cost of Remediation and Benefits of Creating a Restoration Economy  

 


